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Introduction

Local SEO is fundamentally different from traditional SEO. While traditional SEO
focuses on ranking nationally or globally, local SEO targets customers in specific

geographic areas.

For multi-location businesses—whether you have 2 locations or 200—the challenge
multiplies. Each location needs its own optimization strategy while maintaining brand

consistency.

. Who This Guide Is For:

e Multi-location retail stores

e Restaurant chains and franchises

e Healthcare providers with multiple offices

e Service businesses operating in multiple cities

e Real estate agencies with multiple branches

What You'll Learn

1. Google Business Profile optimization for multiple locations
2. Location page strategy and content

3. Schema markup for multi-location businesses

4. Local link building tactics

5. Review management at scale

6. Tracking and reporting frameworks

7. Automation with Orbit HQ



1. Google Business Profile Optimization

Setting Up Multiple Locations

Google Business Profile (formerly Google My Business) is the foundation of local SEO.

For multi-location businesses, proper setup is critical.

Step 1: Claim All Locations

GBP Setup Checklist

Create/claim a Google Business Profile for EACH location
Verify each location (postcard, phone, or email)
Use consistent NAP (Name, Address, Phone) across all platforms

Choose the most specific business category
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Add service areas if you serve beyond your physical location

Step 2: Optimize Each Profile

Each location needs unique, optimized content:

Business Description Best Practices:

e Length: 250-750 characters (use the full space)

e Keywords: Include location + service keywords naturally

¢ Unique content: Don't duplicate descriptions across locations

e Call to action: Tell customers what to do next

Example - Bad (Generic):



"We are a coffee shop serving great coffee and pastries. Visit us today!"

Example - Good (Optimized):

"Downtown Seattle's favorite specialty coffee roaster since 2015. We serve
ethically-sourced single-origin coffee, fresh-baked pastries, and light lunch
options. Located in Pike Place Market with free WiFi and outdoor seating. Open

7am-6pm daily. Order ahead for pickup or enjoy our cozy atmosphere."

Step 3: Add Photos and Videos

Listings with photos get 42% more direction requests and 35% more clicks to

websites.

Photo Requirements Per Location

Exterior photo (storefront, building)

Interior photos (3-5 minimum)
Product/service photos (10+ recommended)
Team photos (builds trust)

Logo (square format, 720x720px minimum)
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Cover photo (landscape, 1024x576px minimum)

.1, Common Mistake: Using the same stock photos across all locations. Google
can detect this and may penalize your rankings. Take unique photos at each

location.



2. Location Page Strategy

Each physical location needs its own dedicated page on your website. These pages
serve two purposes:

1. Rank in local search results for "[service] near me" queries

2. Provide detailed information to customers who found you via Google Business

Profile

Location Page URL Structure

Use a clear, consistent URL structure:

v Good:

yoursite.com/locations/seattle-downtown

yoursite.com/locations/portland-pearl-district

yoursite.com/locations/san-francisco-mission

X Bad:
yoursite.com/locationl
yoursite.com/stores/store-456

yoursite.com/seattle (conflicts with city pages)

Essential Content for Each Location Page

1. Unique Page Title and Meta Description

<title>Coffee Shop in Downtown Seattle | Pike Place Market | YourBrand</title>
<meta name="description" content="Visit our Seattle coffee shop in Pike Place Mark

Specialty coffee, fresh pastries, free WiFi. Open 7am-6pm daily. Order ahead for p

2. Location-Specific Content (300+ words)



Don't just list address and hours. Include:

e Neighborhood context: "Located in the heart of Pike Place Market..."

e Unique features: "Our Seattle location features outdoor seating with waterfront

views..."
¢ Local landmarks: "Just 2 blocks from the Space Needle..."

e Parking/transit info: "Street parking available, or take the Link Light Rail to
Westlake Station..."

e Team intro: "Meet our Seattle team, led by manager Sarah..."

.1, Avoid Duplicate Content: Don't use the same template text across all
location pages. Google will see this as thin content and won't rank your pages

well.

3. Structured Data (Schema Markup)

Add LocalBusiness schema to each location page:

<script type="application/ld+json">
{
"@context": "https://schema.org",
"@type": "CoffeeShop",
"name": "YourBrand - Downtown Seattle",
"image": "https://yoursite.com/images/seattle-location.jpg"
"address": {
"@type": "PostalAddress",
"streetAddress": "1234 Pike Place",
"addressLocality": "Seattle",
"addressRegion": "WA",
"postalCode": "98101",
"addressCountry": "US"

"@type": "GeoCoordinates",
"latitude": 47.6097,
"longitude": -122.3331

¥
"telephone": "+1-206-555-0123",

"openingHoursSpecification": [

{




"@type": "OpeningHoursSpecification",

"dayOfWeek": ["Monday", "Tuesday", "Wednesday", "Thursday", "Friday"],
"opens": "@7:00",
"closes": "18:00"

}

15

"priceRange":

}

</script>

. Orbit HQ Automation: Orbit HQ can automatically generate location-

specific schema markup for all your locations, ensuring consistency and
accuracy.




3. Local Link Building

Local backlinks signal to Google that your business is relevant to a specific
geographic area.

High-Value Local Link Sources

1. Local Business Directories

Priority Directories (Submit ALL locations)

Google Business Profile (already covered)
Bing Places for Business

Apple Maps Connect

Yelp for Business

Facebook Business Page

Better Business Bureau (BBB)

Chamber of Commerce (local chapters)
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Industry-specific directories (e.g., Healthgrades for doctors)

2. Local News and Media

Getting featured in local news sites is one of the most powerful local SEO signals.
Tactics:

e Press releases: New |location openings, community events, milestones
¢ Local sponsorships: Youth sports teams, charity events, school programs

e Expert commentary: Offer to be quoted in local business stories



e Community involvement: Host events, donate to local causes

3. Local Partnerships

Partner with complementary local businesses for cross-promotion:

e Co-host events
e Create joint promotions
e Exchange website links (if relevant and natural)

e Guest blog on each other's sites



4. Review Management at Scale

Reviews are a critical ranking factor for local SEO. Businesses with more positive
reviews rank higher in local search results.

The Review Acquisition System
Step 1: Make It Easy to Leave Reviews

Create a direct review link for each location:

Google Review Link Format:
https://search.google.com/local/writereview?placeid=[YOUR_PLACE_ID]

Find your Place ID:

https://developers.google.com/maps/documentation/places/web-service/place-id

Step 2: Ask at the Right Time

Timing matters. Ask for reviews when customers are most satisfied:

Retail: Immediately after purchase (receipt, email)

Restaurants: After the meal (table tent, receipt)

Services: After project completion (email, SMS)

Healthcare: After appointment (follow-up email)
Step 3: Respond to ALL Reviews

Responding to reviews shows you care and can improve rankings.

Response Templates:

Positive Review:




"Thank you for the 5-star review, [Name]! We're thrilled you enjoyed [specific
detail they mentioned]. We look forward to seeing you again at our [Location]
location!"

Negative Review:

"We're sorry to hear about your experience, [Name]. This isn't the level of service
we strive for. Please contact our manager at [email/phone] so we can make this
right.”

., Don't:

e Offer incentives for reviews (violates Google's policies)
e Create fake reviews (can get you banned)

e Use the same response template for every review

e Get defensive or argue with negative reviewers



5. Tracking and Reporting

With multiple locations, you need a system to track performance across all markets.

Key Metrics to Track Per Location

1. Google Business Profile Insights

e Discovery: How customers found your listing (search vs. maps)
e Actions: Website clicks, direction requests, phone calls
e Photos: Views and engagement with your photos

® Queries: What search terms triggered your listing

2. Local Ranking Positions

Track rankings for location-specific keywords:

e "coffee shop seattle downtown"
e "coffee near pike place market"
e "best coffee seattle"

e "coffee shop near me" (from each location's area)

3. Website Traffic by Location
In Google Analytics, track:

e Traffic to each location page
e Geographic source of traffic
e Conversion rate per location page

e Bounce rate (indicates content quality)

4. Review Metrics



Average rating per location
Total number of reviews
Review velocity (new reviews per month)

Response rate and time

. Orbit HQ Multi-Location Dashboard: Orbit HQ provides a unified
dashboard to track all these metrics across all your locations in one place.

Compare performance, identify underperforming locations, and get Al-powered
recommendations for improvement.



6. Automation with Orbit HQ

Managing local SEO for multiple locations manually is time-consuming. Orbit HQ
automates the repetitive tasks so you can focus on strategy.

What Orbit HQ Automates

1. Schema Markup Generation

Orbit HQ automatically generates LocalBusiness schema for each location based on
your business data. No manual coding required.

2. Location Page Content Optimization

Al analyzes your location pages and suggests improvements:

e Unique content recommendations
e Local keyword integration
e Meta title and description optimization

e Internal linking opportunities

3. Rank Tracking Across All Locations

Track rankings from each location's geographic area automatically. See how you rank
for "near me" searches in each market.

4. Review Monitoring and Alerts

Get instant notifications when new reviews are posted across all platforms (Google,
Yelp, Facebook). Al can even suggest response templates.

5. Competitive Analysis by Location

See how you stack up against local competitors in each market. Identify
opportunities where competitors are weak.



Getting Started with Orbit HQ

Setup Checklist

Sign up at tryorbithg.com

Import all location data (CSV upload supported)
Connect Google Business Profile API

Set up location-specific keyword tracking

Configure review monitoring
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Invite team members (unlimited users)
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Conclusion

Local SEO for multi-location businesses is complex, but the payoff is enormous. By
following this guide, you can:

e Rank in local search results for each of your markets

e Drive more foot traffic to physical locations

e Build a strong online reputation across all locations

e Compete effectively against national chains and local competitors

Key Takeaways

1. Optimize each Google Business Profile with unique content and photos

2. Create dedicated location pages with 300+ words of unique, locally-relevant

content
3. Implement schema markup on every location page
4. Build local links through directories, partnerships, and community involvement
5. Actively manage reviews and respond to all feedback
6. Track performance across all locations with unified reporting

7. Automate repetitive tasks with tools like Orbit HQ

Ready to Scale Your Local SEO?

Orbit HQ makes multi-location SEO effortless:

e Automated schema markup for all locations
e Al-powered content optimization

¢ Unified dashboard for all locations

e Review monitoring and alerts

e Competitive analysis by market




Get started at tryorbithq.com
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